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The Necessity Reality and Countermeasures of

Enterprise Brand Archives Construction

GUO Lei' * LI Shanshan’
(1. Baoji Tobacco Monopoly Bureau ( Company) Baoji Shaanxi 721004;

2. Baoji Jintai District Tobacco Monopoly Bureau ( Branch) Baoji Shaanxi 721004;

3. School of Public Administration Northwestern University Xi“an Shaanxi 710127)
Abstract: Brand archives are the important witness and support of corporate culture and corporate memory
and the construction and development of brand archives can empower the sustainable development of enter—
prises. With the in-depth development of market economy and the increasingly fierce brand competition the
construction of enterprise brand archives has gradually become the core content of enterprise brand strategic
management and the inevitable choice to enhance brand competitiveness and achieve sustainable develop—
ment. In this context this paper discusses the necessity current challenges and coping strategies of brand
archives construction aiming at providing theoretical guidance and practical reference for enterprise brand
archives construction.

Keywords: Corporate brand; Brand archives; Corporate culture; Corporate memory

upper-evel drive theory-driven and lowerdevel drive. The survey found that the practical difficulties faced
by the single-track accounting archives system in China at this stage mainly include: the lack of clear policy
specifications in some business links the complexity of the business leading to the coexistence of multi-mo—
dal conversion of records the numerous systems that pose challenges to data interoperability and the lack of
compound talents who understand both finance and archives. In this regard it is recommended to refine the
laws and policies related to accounting archives management actively explore the " mixed-irack and mixed—

" management model accelerate the formulation of unified technical standards and protocols and com-

set
prehensively improve the professional skills of archives staff.
Keywords: Accounting archives;, Accounting archives management; Single-track system; Mixed-track and

mixed-set
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